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Continued from page 23
gins. "Black-and-white, large-format, trade
book graphic novels aren't generally the
norm [in the U.S. comics market], but
they have a following," said Rospond.
BL's graphic novels sell r,5oo to j,ooo
copies across all channels in the U.S.,
said Rospond. "We've had some interest
from libiaries because of that, and the
fact that we appeal to boys rz-r8, which
is a neglected area of the market." The
books are also very popular with the mili-
tary; Rospond noted, "Our books and
graphic novels have even ended up in
Afshanistan."

For roo4,the Black Library will be pub-
lishing follow-ups to some of its most suc-
cessful books: Daemonifuge III, Lone
Wo/ves II and three fantasy anthologies ihat
tie into the new Storm of Chaos game
campaign are on tap. The publisher is also
considering "pocket editions" of its graph-
ic novels and oroducts to tie into the
launch of Games Workshop's online first-
person game at the end of the year.

The imorint wil l also have an increased
presence at trade shows, with booths at
Book Expo, Comicon and Wizard World.
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ATTFUDE.2:
ThE NEW ,
Subversivg
Soclal v
Commentary
Cartoonlsts
Edlted by
TEd RALL
The 1st collec-
tion sold over
8000! The best
alternative car-
toonists.
81t2x11,128PP.,
B&w, trade pb.i
$13.91 |SBN 1-
56163-381-X

THE FAIRY
TALES
OF OSCAR
WILDE, VOI.4
P. Cralt
RUSSEtT
Adaptations of
The Nighingale
and The Rose
and The
Devoted Friend.
8vzx1 l, full color,
jacketed hardcovei
$15.95, |SBN 1- l
56163-391-7
Three other vol-
umes available.

Available through Ingram's, Baker & Taylor,
Follett's, BWl, Brodart, Koen, Bookazine.
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Buddha Comes toAmerica
D+::",'#A",',-ffi :,,:;.;:.i;:il:
godfather of manga. Although some of his
work is available in the U.S.-Dark Horse
oublishes theAstro Bov and NextWorld se-
ries; Viz does Phoenix-his
eight-volume classic, Bud-
dha, hasn't been translated
into English.

That's about to change
with the publication of the
first two volum es, Kapilat,as-
tu (Oct.) and The Four En-
counters (Nov.), this fall by
Vertical Inc., a New York
City press that publishes con-
temporary. Japanese best-
sel lers in  Engl ish,  l ike Koj i
Suzuki's Rlng (Apr.), on
which the DreamWorks film

Tezuka's eight-volume
Buddhist classic.

Manga

The hardest oart of the translation
process may have been preserving Tezuka's
puns and the onomatopoeia of the thuds,
slashes and whooshes of the action frames.
"lt was written in a slang Japanese," noted

Burch, raising another issue
that the company grappled
with: "Do we want a literal
translation? How would it
sound to the |apanese?" In
the end, Vertical chose to
stay true to Tezuka's playful
spirit. In one of his many hu-
morous touches, Tezuka
wrote himself into the book
and can be spotted wearing
glasses and his signature
beret. The company has also
received some flack for rrs
decision to use American

The Ring is based. Buddha would be an
ambitious project for any house, but is es-
pecially so for Vertical, which launched its
first list last spring and is still in the process
ofbuilding its program to zo books a year.

For Micah Burch, one of the directors of
Vertical, Buddha is a logical extension of
the company's mission. "Much like the
gems of contemporary fiction, these classic
manga books got overlooked," he told PW.
And Vertical is determined to make Bud-
dha as appealing to an American audience
as possible. For starters, it has deliberately
chosen to buck the trend among manga
publishers*the images in Buddha are
flipped so that they read in typical English
fashion, rather than fapanese-style, right to
ieft. "This was an effort to make it a little bit
more universal," said Burch, who regards
the art as an integral part ofthe translation
process. "We translated artrvork in Japanese
into arhvork in Enslish."

slang, such as "Bro," "Moms" and "Peeps."
But, as Burch noted, "Tezuka takes liber-
ties with the stories that devout Buddhists
may take issue with as well."

Like the other titles on Vertical's list,
Buddha is being issued first in hardcover,
even though most manga is \'pically pub-
lished in paperback original. Vertical is not
the only one facing a set offirsts to get Bud-
dha to market. This is National Book Net-
work's first manga; long-time comics dis-
tributor Diamond is handling sales to
comlcs accounts.

Vertical is just starting to line up public-
ity for the books. Acclaimed book designer
Chip Kidd, who reportedly foined the
company largely for the opportunity to
work on Buddha, will be the primary
spokesperson going forward. Three more
volumes of Buddha are due out in the
spring; ihe final three volumes will be pub-
lished in fallzoo4 -fuorrn RosnN

Nonfiction Comics

Pantheon Re-Offers 'For Beginners' Series
pantheon's For Beginners l ine has en-
f gendered something of a cult follow-
ing. Presenting biographies and analyses of
key figures in the history of thought, the se-
ries used a comicslike format: a breezy
graphical hybrid presenting cartoon im-
agery along with text.

Originally published in the U.K., the
line was picked up by Pantheon and pub-
lished in the U.S. in ry7g. This year, Pan-

theon has reissued four ofthe books in new
editions: Freud for Beginners by Richard
Appignanesi and Oscar Zarate; Marx for
Beginners by Rius; Einstein for Beginners
byfoseph Schwarz and Michael McGuin-
ness; and Darwin for Beginners by
)onathan Miller and Borin van Loon.

Although the line originally featured
nearlv zo iitles. these four have had the
strongest sales history, said Suzanne


